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ABSTRAK 
 Ritel merupakan mata rantai yang penting dalam proses distribusi 
barang dan merupakan mata rantai terakhir dalam suatu proses distribusi. 
Melalui bisnis ritel, suatu produk dapat langsung dinikmati penggunanya. 
Seiring dengan perkembangan  jaman sekarang ini membuat banyaknya 
pertumbuhan bisnis ritel di Indonesia. Impulse buying behaviour adalah 
proses pembelian yang dilakukan oleh pelanggan atau konsumen pada suatu 
tempat setelah melihat barang atau produk secara spontan. Faktor yang 
dapat mempengaruhi konsumen untuk melakukan impulse buying adalah 
store environment, perceived crowding, dan time pressure. Penelitian ini 
bertujuan untuk mengetahui pengaruh dari store environment, perceived 
crowding, dan time pressure terhadap impulse buying behaviour pada 
Supermarket Bilka di Surabaya. Penelitian ini dilakukan dengan 
menyebarkan kuesioner sebagai data primer secara langsung pada lokasi. 
Sampel dari responden pada penelitian ini berjumlah 100 orang, yang 
kemudian dianalisis dengan menggunakan metode analisis regresi linier 
berganda untuk mengetahui pengaruh antar variabel penelitian melalui 
program SPSS 21.0 
Hasil dari penelitian memperlihatkan bahwa perceived crowding, 
dan time pressure memberikan pengaruh yang signifikan terhadap impulse 
buying behaviour  pada konsumen Supermarket Bilka di Surabaya. 
Sedangkan store environment tidak  berpengaruh signifikan terhadap 
impulse buying behaviour.     
Kata kunci: store environment, perceived crowding, time pressure, 
impulse buying behaviour  
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THE INFLUENCE OF STORE ENVIRONMENT, PERCEIVED 
CROWDING, AND TIME PRESSURE TO IMPULSE BUYING 
BEHAVIOUR ON SUPERMARKET BILKA IN SURABAYA  
 
ABSTRACT 
 
 Retail is an important link in the distribution of goods and is the 
last link in the distribution process. Through the retail business, a product 
can be enjoyed users. Along with the development of today's world makes a 
lot of growth of retail business in Indonesia. Impulse buying behavior is the 
process of purchases made by customers or consumers in a spot after seeing 
the goods or products spontaneously. Factors that can influence consumers 
to make impulse buying is the store environment, perceived crowding, and 
time pressure. This study aimed to determine the effect of store 
environment, perceived crowding, and time pressure on impulse buying 
behavior on Supermarkets Bilka in Surabaya. The research was conducted 
by distributing questionnaires as the primary data directly on site. The 
Sample of respondents in this research were 100 people, which then 
analyzed by using multiple linear regression analysis to determine the effect 
between the study variables through SPSS 21.0 
 Results of the study showed that perceived crowding, and time 
pressure have a significant influence on consumer impulse buying behavior 
on Supermarkets Bilka in Surabaya. Store environment whereas no 
significant effect on impulse buying behavior. 
Keywords: store environment, perceived crowding, time pressure, 
impulse buying behaviour. 
 
 
 
  
